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every step.
Find the right channels for every booking stage
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Introduction
4 stages of travel

UPPER FUNNEL
Dreaming Stage
Where they are

Where you should be

MID-FUNNEL
Planning Stage
Where they are

Where you should be

BOTTOM FUNNEL
Booking Stage

Where they are

Where you should be
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AWARENESS

INTEREST

CONSIDERATION

INTENT

EVALUATION

PURCHASE

LOYALTY

ADVOCACY

POST-FUNNEL
Experiencing Stage
Where they are

Where you should be
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https://www.thinkwithgoogle.com/marketing-resources/micro-moments/micro-moments-travel-customer-journey/


In general, it is not in an individual property’s 
interest to focus on generating a demand for a destination. 

1. There’s no one right way.

So be sure to test new things regularly to find the mix of advertising 
outlets that works best for you

Things to remember...

3. It’s not just about where.
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2. It’s important to know your hotel’s role.



CHALLENGES
1. Are you visible?

The Dreaming Stage
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INSPIRATION, AWARENESS, & INTEREST

GOALS
1. Inspire travel

2. Are you setting 
your expectations 
properly?

2. Generate awareness



YouTube TrueView

In-stream ads

Channels to consider
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THE DREAMING STAGE

CAMPAIGN EXAMPLE

Video discovery ads
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CAMPAIGN EXAMPLE

Gmail Ads



3rd-Party Display Networks

Sojern www.sojern.com
AdRoll www.adroll.com
Quantcast www.quantcast.com
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CAMPAIGN EXAMPLE

Google AdWords 
Display Network

CAMPAIGN EXAMPLE

http://www.sojern.com
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CAMPAIGN EXAMPLE

Facebook Video View Ads



CHALLENGES
Is this the right audience?

Are you generating leads?

The Planning Stage
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INTEREST, INTENT, & CONSIDERATION

GOALS
Stay in consideration

Collect e-mails



YouTube TrueView

Where to advertise
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THE PLANNING STAGE

Gmail Ads

Google Adwords 
Display Network

CAMPAIGN EXAMPLE
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Meta Search & Online Travel Agents

Google Hotel Ads

Note: A hotel must work with a verified Google 
partner to participate in this program.



Non-brand pay-per-click
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CAMPAIGN EXAMPLE



CAMPAIGN EXAMPLE
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Facebook advertising

Like Acquisition Ads

Lead Generation Ads



CHALLENGES
Are you 
converting 
your leads?

The Booking Stage
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EVALUATION, DECISION, & PURCHASE

GOALS
Get bookings!



Branded pay-per-click

Channels to consider
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THE PLANNING STAGE

CAMPAIGN EXAMPLE

Metasearch sites, OTAs & Google Hotel Ads
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CAMPAIGN EXAMPLE

Dynamic Ads for Travel

Facebook advertising

Website click campaigns



CHALLENGES
Are you getting the most 
out of your current guests?

What are customers saying?

The Experiencing Stage
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UPSELLING, LOYALTY, & ADVOCACY

GOALS
Maximize revenue

Generate interaction



E-mail

• Pre-stay e-mails: 

• Post-stay e-mails: 

Where to advertise
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THE EXPERIENCING STAGE

Social media

On-site advertising



MORE INFORMATION

Guest Express

www.guestexpressapp.com

Mobile applications
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THE EXPERIENCING STAGE

http://www.guestexpressapp.com
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Meisha Bochicchio
ABOUT THE AUTHOR

Ready to kick-start your 
hotel advertising campaigns?

CONTACT US

Contact us today at 844-859-8868 or info@fueltravel.com or visit www.fueltravel.com for a 
complimentary advertising audit and evaluation!

The Fuel Hotel Marketing Podcast

Start listening now on any of these great platforms:

http://www.fueltravel.com/contact-us/
mailto:info@fueltravel.com
http://www.fueltravel.com/contact-us/
http://www.fueltravel.com/contact-us/

